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A guide to Azon thermal barrier technology

A

bout two years ago, Juan Fossi (shown above) joined
Azon representing Azo-Grout™ in Central and South
America, and the Caribbean. Through Juan’s persistent
dedication, we obtained two significant construction repair
distributors in Mexico. Sales continue to increase as we
promote Azo-Grout™ to more potential customers throughout
the region.
Juan is a native of Venezuela who has served in the
concrete repair business for over 20 years. His experience
as a foundation contractor and then a salesman for concrete
coatings, floor repair, and adhesives provides extensive
knowledge as we continue our efforts to venture into this new
territory to market the waterstop products.
This past May, Azon exhibited at the Underground
Infrastructure & Trenchless Technology Exhibition in Medellin,
Colombia. The audience attending the event included
engineers, contractors, and municipality management from
many countries. The exhibition provided a marketing platform
to launch the waterstop, repair and soil stabilization abilities
of Azo-Grout.
Colombia’s population of over 48 million people is growing.
Bogotá, the capital of Colombia, is the largest city with 9
million residents. Much of the infrastructure is outdated
and needs repair. This includes tunnels for transportation,
waterworks, and sewer systems. The demand for methods to
control water infiltration is increasing and Azo-Grout can be a
product of choice to fulfill many of these needs. ■

&

Azon UK Ltd.
Unit J, St. David’s Industrial Estate
Pengam, Blackwood
NP12 3SW
new
UK
Tel: +44 (0) 1443 878010
address

will be in supporting the delivery of products
into the hands of the populace pertaining to
food, water management, clothing, healthcare,
transportation, education, shelter and more.
Vacant strip malls are being rapidly reoccupied
by new stores and restaurants. Everywhere
we travel we see construction booms for
new buildings that are needed for consumer
commercial space.
Lets Get Real. The new jobs will come,
in the environment of the digital Ones
and Zeros age that is upon us. ■
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New sample kit: featuring three variations of
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Lancer™ with dual cavity, the MLP™ (mechanical
lock profile) and the Azo-Brader™
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Let’s get real

Azon Saves Energy

ooking through the Spring 2000
newsletter article entitled Ones and
Zeros, little could I have imagined back
then, the impact that cell phones would
have in nearly every facet of our daily
lives. Even though I carry an iPhone, the
complexity of the device for the most
part, is beyond my intellectual and even
physical capacity. I have never sent a text
message and due to my old age tremors,
I even find it difficult to master the tiny
keyboard on my MacBook.
At the risk of straying into political
matters, I’m compelled to make an
observation.
Perhaps the most valuable contributor
to President Obama’s election was not
only his Change message, but also how
effectively he used digital tools for bulk
messaging and how he reached out to
voters through social networking.
Two things have prompted me to do a
rewrite for my summer letter: We are in the
midst of a mid-term election cycle where
the universal promise from candidates on
both sides is to create good paying jobs
for the middle class. The second thing that
influenced the change in my direction was
my involvement in a fender bender with
my new Chrysler Town and Country van
(my fault!)
I was surprised when at the repair shop
for a repair estimate with what appeared
to me to be just a minor dent that could be
fixed with a little body filler, I was told that
a new fender would have to be installed.
Why? Because the metal was too thin for
the repair and finishing that were the norm
back in the day, meaning my day—over
sixty years ago—when I was employed
in body shops, bumping and painting
smashed-up cars.

What does this minor mishap have
to do with my theme? At the time of
my Ones and Zeros article in 2000, the
national unemployment rate was at
4.1%. As of August 1, 2014, it has stalled
at 6.2%.
Now, we are in the middle of the
two-year cycle for the fall elections.
No matter which side the aspiring
candidates are on, without exception
they all promise to create well-paying
jobs for the suffering middle class.
A favorite promise of mine is from a
candidate who happens to be running
for governor, who promises to create
“new, well-paying clean energy jobs.”
My point is that very few politicians
have a clue on where the jobs will come
from in this “Ones and Zeros” digital
environment. Let’s Get Real!
We need to recalibrate to the realities
of change that have shifted laborintensive jobs to low cost workers off
shore. Many of the jobs have been
eliminated by competition, or products
became obsolete, particularly in the
manufacture of automobiles and repair
parts. It’s been a while since we’ve
seen a muffler (tail pipe) repair shop
on every corner. Where did the jobs go
that supported the auto industry? They
went away just like public telephone
manufacturing jobs.
As I have written before, consumerism
is the driver of economies and nearly 1.5
million living spaces alone in the United
States are needed just to keep pace with
births of babies and immigration each
year. Most basic jobs have not changed
and can still be found in providing for
the needs of people. Economic growth
and the highest demand for workers
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AZO/Tec Certified Applicator program
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Program introduction in Korea
In April of this year, Jerry Schwabauer
and I visited Korea to introduce the
AZO/Tec® Certified Applicator program.
Customers utilizing this program can
produce the highest strength warranted
window frames in the world at
production rates of over 65 meters per
minute. These frames are covered under
the only product warranty for thermally
improved aluminum window frames
offered in the market.
The Azon AZO/Tec program grew
out of a continued focus on offering
technical support to customers in
addition to our polymer chemicals and
machinery.
Jerry and I, along with Mr. Jun and Mr.
Shin from Azon Korea, visited several
customers and engineering firms to
discuss the AZO/Tec warranty program
and its requirements. Architects and
engineers in particular recognize the
need for high quality standards for
the aluminum lineal frames which are
incorporated into the large, high profile
curtain wall projects that make up the
Seoul skyline. While in Korea, we also
had the opportunity to discuss the
program benefits during two interviews
with Windoor and Exterior fenestration
trade magazines.
Mr. Lee of Seolim has agreed for his
company to become the first participant
of the program in Korea. In the fall
of 2013, Mr. Lee visited several Azon
customers throughout the U.S. to
observe the Lancer and the Azo-Brader
mechanical lock machinery in operation.
In 2014, Seolim introduced the first
mechanically locked dual cavity design
with Low-e triple glazing to the Korean
market. Dave Gillespie, the AZO/Tec
technical services manager at Azon,
assisted in the frame design for these
windows which attained the highest
achievable rating with a total U-factor of
0.98 W/m2K (0.17 Btu-in/hr-ft2°F). The
dual-cavity thermal barrier design was
incorporated into the Land & Housing
Development headquarters building,

which has exceeded the Passive
House standard pending the 2016
adoption in Korea. (The Winter 2014
Newsletter profiled the Land and
Housing project.)
With the 2014 edition of the Lancer
mechanical lock machinery in
place, Seolim will now be able to
produce the dual cavity design in
a single pass. Using the patented
Azon Universal No-Tape™ 304-12T
structural thermal barrier polymer,
Seolim will produce the highest
strength thermally improved
aluminum frames in the world,
thereby taking full advantage of the
Azon warranty program using a
turnkey combination of technology,
chemicals and machinery.
Seolim joins the ranks of more than
36 current certified applicators* in
North America. The applicators have
the full benefit of the AZO/Tec design
team to assist them in optimizing
their window designs for thermally
improved windows. Applicators are
required to adhere to quality control
and testing guidelines outlined in
the warranty program, utilizing the
Azon E-Quality Audit, a web-based
gateway for the electronic quality
assurance testing, evaluating and
reporting.
Fenestration products covered
under the warranty must also
incorporate a mechanical lock.
The mechanical lock increases the
already superior shear, torsion and
tensile values to numbers 3 to 4 times
higher than those obtainable with
other thermal barrier technologies.
Much larger spans of glass are
thereby achievable with the pour and
debridge method. ■
Matt Deittrick
mdeittrick@azonusa.com
* In North America, participants in the current
warranty program are the Azon Approved
Azo-Brader or Lancer Applicators, however
we will be transitioning to the new AZO/Tec®
program in the months ahead.

Quality assured in China
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The Approved Azo-Brader™ and
Approved Lancer Applicator™
program (the Azon quality assurance
program) in place for more than 20
years in North America has been
expanded to include our affiliates in
China and Korea. With 36 customer
locations serviced by Azon in North
America, the program includes:
• Window and curtain wall profile
design assistance
• Thermal simulations by
our AZO/Tec team with
recommendations to improve
new or existing designs
• Mechanical lock for improved
structural strength
• Azon structural thermal barrier
polymer systems
• Regularly scheduled E-Quality
Audit™ visits with our extruder
customers by an Azon field
service representative

• Continual quality testing by our
AZO/Tec testing services group
Our launch of this important program
became official during the April 2014
visit to Korea and China of Matt
Deittrick and I. (See the Korean launch as
detailed in the article by Matt Deittrick).
The AZO/Tec® Certified Applicator
Program focuses on the coordination
of activities in China between the firms
designing the projects, the companies
producing the profiles, and window
and systems companies, with Azon
performing the important role as
coordinator of activities between the
groups. A complete warranty against
failure of the Azon thermal barrier
system and this program, provides
our customers in China value-added

quality control services that are
not available from any other global
thermal barrier supplier.
Azon Polyurethane (Shanghai)
Co., Ltd. has already identified
more than a dozen façade design,
consulting, and planning firms
that are responsible for some of
the most beautiful and important
architectural projects in China.
During our April launch, we visited
several firms and the feedback
was very positive. The support we
offer, along with helping firms to
specify the most energy efficient
and structurally strong product
with complete warranty, was
more than they ever expected. Our
sales and service teams in China
provide the training that covers
all aspects of design, functionality,
technical field support, testing and
quality assurance. The façade firms
understand the many advantages
of Azon thermal barrier technology
and AZO/Tec technical service, as
we collaborate in the incorporation
of Azon technologies into the
buildings they design.
Lopsking in Suzhou has become
our first AZO/Tec Certified
Applicator in China. The first
program participant, Lopsking will
receive a comprehensive service
package to include assistance with
profile design, Azo-Brader™ and
Lancer™ operator training, testing
protocols, and use of Azon thermal
barrier polymers. We have worked
with Lopsking for nearly 10 years
and have high expectations and
more exciting things planned for
the future as we embark on the
applicator program. ■
Jerry Schwabauer
jschwabauer@azonusa.com

Jerrry Schwabauer, left and Liang Zhou
on right, both of Azon, welcome first
certified applicator, Mr. Chen Hungchun,
representing Lopsking

WELCOME to the support
team
Aaron Elsner joins
the Azon customer
support staff as
a field service
representative in
North America

A

aron received his technical
training during his six years
of service in the U.S. Navy.
As a Seabee in the U.S. Naval
Construction Force, Aaron gained
valuable experience in plumbing,
air conditioning and pipe fitting.
He also brings with him experience
in commercial construction obtained
while working in Las Vegas after his
honorable discharge from the Navy.
In addition to his technical
capabilities, Aaron has 14 years
of experience in a variety of
management positions. The
combination of technical and
interpersonal skills will make him a
valuable asset as he works with our
many thermal barrier customers in
North America.
We are excited to welcome Aaron
and know that you will enjoy
working with him. ■
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